
THINKING = VALUE
Your success is in direct proportion to the quality of your 

thinking



THE INFORMATION PARADOX

You can’t really know anything if you just remember 
isolated facts. If the facts don’t hang together on a 

framework of theory, you don’t have them in a usable 
form. 

- Charlie Munger



THE INFORMATION PARADOX in sequence

● Like us, you are here in part to get information.
● You want information to learn, grow, and find better ways to provide value to 

your clients, your team, and yourself. 
● There is a point at which information ceases to increase knowledge and 

understanding and begins to undermine it, this is critical mass.  
● When we reach critical mass, our mind subconsciously creates models and 

frameworks to process new information - known as Cognitive Schema. 
● Most models and frameworks are not designed intentionally or strategically 

which results in cognitive biases. 
● Cognitive biases can form faulty belief systems that stunt growth in individual 

wisdom and the capacity to be of optimal value to others.  
● Individual wisdom in a state of inertia can lead to bad decisions and judgment, 

frustration, and the possibility of self sabotage. 



THE INFORMATION PARADOX - cognitive biases

● The most common biases we experience in our business:
○ Cognitive Dissonance

■ Feeling of discomfort when your beliefs are in contrast to new information.
● Change beliefs to be in line with new information.
● Interpreting information in a way that justifies original beliefs.

○ Confirmation Bias
■ Favoring information that supports your beliefs and downplaying or ignoring 

information to the contrary.
● Surrounding yourself with messages and information you already agree 

with.
○ The Halo Effect

■ The perception of someone’s beliefs is positively influenced by our opinions of 
that person’s other related traits.
● Physical Appeal - Perceived Intelligence - Title - Reputation - Age  



The Solution: A toolbox of Mental Models & Frameworks

● Models and frameworks are strategic thought processes to examine and 
evaluate new opportunities, new information, and new ideas. In short, it is an 
intentional way the mind can make sense of something. 

● Examples:
○ Occam's Razor
○ Pareto Principle
○ Opportunity Cost
○ Math - Truth Concepts

● Today, we are going to introduce the primary frameworks most applicable to 
our business - being a Prosperity Economics Advisor. 



5 FRAMEWORKS FOR YOUR SUCCESS



5 Frameworks for Your Success

1. Growing Your Business
a. Three Ways to Grow a Business

2. Your Message & Brand
a. BrandScript

3. Building Lasting Relationships
a. The Client Value Journey

4. Client Sales Process
a. Parallel Paths

5. Financial Strategy
a. The Perpetual Wealth Way
b. Truth Concepts -> Asset Flow


